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Convert Your Ideas 
Into Designs.
The Ultimate Guide



Introduction
The fact that one has an idea doesn't 
necessarily imply a smooth sail. Ideas are 
somewhat easy to generate in our time, but 
the main difficulty we face at times is the ability 
to translate/implement these ideas into our 
reality. As persons who have a lot to deal with 
designs, it poses a threat to us when we don't 
hahave the right implementation of the 
image(idea) we have in our head on our design 
task. 

Here's an easy to follow step-by-step guide on 
how to convert your ideas into your designs.
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1. Get your design brief

A client contacts you to help with a design job, yea, jackpot! 
The moment you've been waiting for to express your 
knowledge in graphics design is finally here. Well, not too 
fast. First, you have to outline what the objectives of the job 
are; what you are expected to come up with for your client. 
This is where the bulk of the work is for you as a designer. 
From your design brief, you extract what is called the 
elemeelements of the design. Elements of the design can be thus:

o If it's a logo design the client wants (as a logo you’re asking 
if it’s a business logo; confectionery store,  or a religious body 
logo), or if your client wants a logo added to a flyer design, 
you determine the kind of logo that best describes the 
client’s idea.

o If It is a business logo, you should note that a business logo 
hopes to communicate an idea and/or a concept of what 
the business idea of your client's business is about.

O What the business is about. This would aid you to have 
background knowledge of the kind of business you are 
about to design for.

oo The message/idea of the logo. What concept does the 
client hope to exhibit to his targeted audience, and the 
brand communication they want their clients to know.

02



o The targeted audience of the design. If it is business class 
personals, kids, youths, people of a certain kind of ideology, 
et cetera, your client hopes to communicate with.
The design could be a logo, a flyer, or a company branding 
task.

Tips: 
AsAs a designer, you must do your research to get an 
understanding of the company you're to design for; getting 
an in-depth description of the company, what they do, the 
services they offer, and who the product of design is for. This 
information would be the bases on which your design for 
the client would be built.
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2. Start your design.

After getting your design briefing, with your understanding 
of design principles, you develop your design concept. Note 
that your design concept is based on the design brief you’ve 
developed, which also is based on the objectives that your 
client wants from you as it concerns the design task.
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Colours

One of the principles of design is colour, and whenever you 
see a design it’s pretty obvious to behold colours. A good 
design can’t exist without a perfect colour blend. When 
someone picks up a design document, the first thing they 
see is the colour, and if the colour isn't giving off the right 
emotional response (that is if it does not appeal to such 
individuals —targeted audience), then that design is seen as a 
failed one.failed one.

-Your client has asked you to design a flyer for a program that 
focuses on climate change, what colour best suits the 
concept of climate change? First thing first, what should 
come to mind is, what does climate has to do with our world 
primarily? It's obvious when thought about carefully, and 
you'd agree with me that the word "Nature" comes to mind. 
The word nature has its colour depiction, which is green. It 
wouldwould be smart of you to use green colour, or variants 
(different shades) of green when designing, probably a little 
touch of blue as well. 
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The essence of maintaining a hand-to-glove relationship 
with your design brief as you proceed in your design is to 
give your client the right end product of your service, and by 
extension help them solve some marketing problems for 
their clients.

Typography (font psychology)

Source: Canva
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Anyway, from your design brief, you already know the target 
audience for your design, you have equally chosen a good 
colour that rightly conveys the message of your client to his 
audience and equally one that appeals to them as well. Now 
comes the text-type to be used. For a flyer design, based on 
the type of target audience your font should be chosen. 
Fonts in designs are quite important and very effective 
bebecause they give the reader that emotional response 
needed as they interact with the flyer. 

- Let us assume you're to design an invitation flyer inviting 
some young folks to a birthday party celebration of a 
10-year-old. Sounds absurd right? Not to worry, things 
happen in this life. You'd agree with me that the majority of 
invites to that party would be minors, and there your choice 
of font would like to be one that they can easily relate with. A 
Mulish font type can be used. Other appealing kids' fonts 
include include Futura, Architect's Daughter, et cetera.
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- For a flyer design that speaks to a range of businessmen, 
the Serif font can be used. It depicts a calm emotion while 
driving home a point in all seriousness.

PeoplePeople have very different (and, oftentimes, very specific) 
thoughts, feelings, and associations with different font 
types, and your patience to study your target audience to 
use the right font would give you an extra edge; you'd 
impress your client and your client's client.
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Images

Photos have almost the same effects colours do have on 
people. It is said that a photo communicates a thousand 
words far more than written words. You want to get an exact 
photo that clearly conveys the message of the design, 
especially in flyer designs. From your design brief, if there's a 
need for an addition of a photo that describes what the 
client wants, a well thought out photo ought to be used. You 
don'tdon't want to use an image that barely communicates to the 
targeted audience the exact message of the design. 
Therefore, doing your thorough research is quite necessary.
 
- Let's say your design brief demands you get a photo of 
clothes, seeing that your client wants a flyer for his bouquet. 
Researching the kind of photos that depicts the exact kinds 
of clothes he has in his bouquet is paramount. You might 
want him to send you stock photos of the clothes he has in 
stock.
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- What if your client wants the picture of an eagle in one of 
his flyer designs or a clothes branding. You wouldn't want to 
go for any eagle photo you see out there, rather, you're to 
search for a stock photo (you can get good stock photos 
from                ) of an eagle: one that has a high resolution. This 
is to help your design appear clear and clean.

Afripik
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Background

Here is also the same as what we narrated about our colour 
usage. But, to add to this, background colour gives the 
central theme of your design. Your background colour could 
be a colour that rightly communicates the central idea of the 
design objects, or, it could be a background of an image.

TTips: In the art of designing, some principles ought to be 
upheld for a better design delivery that will appeal to your 
client's desire.
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3. KISS

The keep it simple stupid technique is not only one that is 
applied in engineering but rather can also be implemented 
in the art of designing. Have you ever come across a 
designed flyer that you have interacted with, but only got 
more and more confused afterwards. Because you were not 
able to understand the main message of that flyer. That is 
the problem with most designers. 

IIn their eagerness to impress they implore a lot of various 
design concepts and mix them up together. Ideally, this 
should give you a perfect design, but when the 
fundamentals of designing principles aren't well grasped, 
one would only end up making a mess of their Designs; 
having a more complicated-complex design than a simple 
one which drives its messages aptly to the reader(target 
audieaudient). A thing you should avoid when designing is;

- Avoid too much design: There is this push to always want 
to fill up the spaces when you're designing, no! Don't do 
such, especially when it is very unnecessary. Remember 
your design brief, and work closely with it. 

- Another thing to avoid is too much colour usage. As we 
talked about colour psychology, it doesn't give you the 
warranty to go all out and paint the design with many 
colours. Too many colours end up confusing your client's 
prospective customers; it becomes very difficult to notice 
which bits (information) stand out.
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One or two colours are good enough to give visual 
importance to what is important— the client's message. "The 
more 'stuff' you cram into your design, the harder a user 
needs to think to extract the information it presents. A 
design needs to breathe and live on its own." 

(source: distillery.com) 
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In conclusion

One of the difficulties designers face most in design is 
coming up with a design concept. It's just like bringing out a 
new element isolated from the rest of the known elements. 
Like drawing water from the air; looking impossible (for lack 
of a better word). Well, there are easy ways one can get 
inspired to develop an original design that meets up with all 
the client wants and equally sends the right message to their 
targtargeted audience. With the design brief still in mind and the 
elements of the design known;

-  Get a paper, a pencil, and sketch the first image that comes 
to mind. If it be a logo design, do you want it to be a circle 
shape, or a square, or a triangle, et cetera.

-  After the first sketch, relax. Get busy with something else, 
more like a distraction. You could decide to take a walk, 
decide to take a nap, listen music, do something other than 
the task you have at hand; distract yourself. 

The reason for this is to help your mind be refresh again with 
new concepts.
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- Come back to the first sketch, I bet you you would see 
something new that you would like to add or remove. With 
new insights gotten due to the time of break you gave 
yourself, your sense of modification with new ideas comes 
pouring out in a rush. But mind you, you still don't want to 
forget your design parameters (from the design brief), so you 
don't go off in your design.

-- After another or several rounds —because you can repeat 
the process above more than once— of iterating your 
now-tweaked-design concept, you would begin to notice a 
satisfaction within you inline with the design brief you had 
earlier.

-- Remember the above are being done on a paper or on a 
whiteboard because of its flexibility; for easy 
cleaning/adjustments.

-- After several iterations of different design concept, and 
now you've arrived at your desired design, feel free to 
replicate what is now clear on paper onto any of the graphics 
design softwares, be it your Adobe Photoshop, Adobe 
Illustrator, Figma, et cetera.

- You can try your finished design on different mock-ups as 
you so choose.

-- Deliver to your client and watch them smile in approval and 
gratitude.
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TIPS

Your choice of shapes used in design should not be used 
because of how these items add beauty to your design, 
rather they should be used because they are able to answer 
the question of "why?" You should be aware of this that your 
design is solving a problem for your client, and equally 
wanting to communicate to them as well, your choice of 
shapes should be well defined to suit your client's desire: and 
ofof course, everything should be done based on the elements 
of the design you developed from the design brief.

The bulk of design is in the design brief stage; there much 
work is done, and its importance can not be over 
emphasized, and when it is done right you have solve about 
60% of your design problem. Other aspect of design flows 
with great progress when your design brief is 
comprehensive to you.

WeWe do hope this guide has greatly been helpful to you in 
converting your ideas into your designs. Feel free to contact 
us via our social media handles on any graphics 
design-related challenges you might face as you dive into 
the aesthetic world of design.
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